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From: Blake, Sara (JUS) [Sara.Blake@ontario.ca]

Sent: April-23-09 11:49 AM

To: Wiebe, Alan (OMAFRA)

Cc: Elbert van Donkersgoed; Rita Felder; Robert Shapiro; Rod de Wolde; Bob Hunsberger; Don
Davidson; Sean Foran; Geoffrey Spurr; Dan Cohoe; Rob McDougall; Nicholas Richter

Subject: Order of Tribunal to disclose s.17(4) requests to parties

Attachments: 08 01 09.pdf; 08 01 19 (1).pdf; 08 01 19 (2).pdf; 08 01 19 (3).pdf; 08 02 12.pdf; 08 04
16.pdf

Pursuant to the order made orally by the Tribunal on Friday April 17, 2009, attached please find copies of
the letters that were received by the Commission in respect of the request for a hearing under section 17
(4) of the Agriculture, Food and Rural Affairs Act.

| wish to remind the parties that they are bound by a deemed undertaking to use documents that they
receive by way of disclosure in a proceeding solely for the purpose of the proceeding in which they are
disclosed. The parties may not use or disclose the documents or the information contained in them for
any other purpose. In particular, this means that parties are deemed to have given an undertaking not to
disclose to the press either the documents or the information contained in them.

Sara Blake, Counsel
Crown Law Office -- Civil Law
Ministry of the Attorney General
720 Bay Street, 8th floor
Toronto, ON M4N 2S1

tel. 416.326.4155
fax 416.326.4181
sara.blake@ontario.ca
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Jarmanry T 2004

Me evid Hope

(undy

Oitrio Farm Products Marketlng Commission
| Stove Road West, 5 Moor

Ul ph, Citurio

H14G 4Y2

Dienr Mr Hope,

We the undirsigned represent o broad cross-sectivn of the Ontario hoy and pork indusiry.
We e writing yon under the provisions of the Ministry of Agriculture, Food and Rural
Affaits Act, Section 17 clause 4, That section stales, *“Whee a person is affected by oy
regulition made by (he Commission, that person may requesl the Commission o
rezomsider the regulstion by serving upon the Commivson writien notice of the regues”

We aro writitg regurding the Commmision reguintions tat provide for the marketing
povers and authorities of Ontario Perk. We are pant of the Ontario pork industry, and
therefore are affecied by these Commission regulations

Approscinmntely ten years have passed since the Commission held hearings inlo the
operathong and regulations goveming Untario Pock. At that Lime (be focus of the hearfigs
regarded contracting between producers and processars and the role mud function of
Chitario Pork in the marketing process. We noie thai in Quebec & rovisw of markeiing
artivities and Beard powers is conduciad every five yeuws, A similar review ls psaded in
Cmtario a1 this critical time for our industry.

Uy euneerns iriclude the following:

. Fom Producs Markoting Act, Rogulstion 419, Hogs = Marketing is not
conguent. Sectiom 10 (Powers of Local Board) states “The Commission vosts in the
lneal board the Following poveers™ Seetlon 10, 2 "o detcrmine the quality of esch elass,
vaniety, grade und size of hopgs that shall be morketed by ench prodocer’; Section 10, J e
prohibir the marketing of eny class, variety, grade or size of hogs™; Section 10, 4“9
determine [rom time to fime the price of prices that shall be piid o producens o o the
bzl boand, as (he case may be, for hogs or for any grade of hoga &nd to determine
different prices-for different parts of Ontarip.”

Meanwittle, Sccfion |1 (Method of Sale) starcs: “The local boand may sell bogs hy
action of by contrect under (e powers vesied in #f nnder Scction 10 Sines produgén
me signaaries (o contrmetd, i logleally fllows that spplving the powers of Section [0
will gor allow the commciing powars granfed m Section 11 10 properly function

AL well, we hove coteema reganding varions prsducer settlerment and hog delivery
lngistics powers granted 10 the 'nenl beawd in Regulation 419

- We have stirong concerns phow the suntegie direction and fuchioe that | intana
Pia B bk thie pesd sevesl yaare. An i hocus o lingaton sl e enlorcament



in seriously imereupting the coordination funciom of the Ontarso bog market and is
lostermg significam barriers W processing iovestmem and marketing innovation in this
provipee. For example, there are reports of lugasnent by Ontario Pork eaforcenient
officers of producers Jegally moving hogs to 1.5 markess. Furthermore, there is no
evidence thad Ontario Pork, is willing to re<ormsider iis jnvolvemenl in the hog markedng
process. These sctione nre sdding 1o the negalive inpacts that wre affecting the fitore of
N imdustry

lnleed, Ortsirio Pork has become inereaingly conlioniationsl s inflexible with
proclucers and processors who are seckiug to berer their ecosomic prospects by work by
uyore eloepely logeiter through new or hmovalive marketng efforts. 'We believe this
confronlational approaech is impaiing Ontaria®s eompetitive position and deternng the
development of the procesging sector.  f Untario Pork continues 1o apply it marketing
arthorities ma it bas, i1 is doub il that sny domyestic or buerpational business will
serjously consider Ontario as a place to invest in the processing industry.

i, We have concerns reganding the use of producer fumnds aud e appmivnl growth of
overhead, potwitlstanufing the pending cuthacks. Ontardo Pork's increasing secmecy arl
lack of transparency has tonded to hml these concerms.

Wi recopnize thet Onierio Pork ot play an important and positive role in the Ontario
ard Canadian pork fndustry.  However, both producers and processor are Delng
wumprecadanted, rapid changes. It is sol in producess or the public fnterest for Onturio
Pork (o nemin iis statis guo powers and sahorities. Ontario Pork peeds 1o adapt and
change it order o justify its existence and constructively add to the fture of the Ontario

We nre requesting that 1he Feon Products Marketing Commission once symin hold formal
henrings il the role and fimetion of Ontacio Pork. 1t s our hope the Commission will

¢  Provide & complete and thorough review of the hog marketing powens granied (o
Ovitario Pork, amd

*  Asszss the pale Ontmio Pork should bave serviing producers wind Use eotire Cuterly
pork industry in the conlenporary marketplace

Wi rcoomumend that the perpose of these heanings would be (or the Commisston b listen
to all intorested parties and opinions repanding the most appropriate future authontics for
COntario Pork and then provide leadership and dincetion reganding the mile and sabsequent
povwers pranied (o Chotare Pork.

W lowrke Torwemied 10 virn s e
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Jamury 19, 2(HA

M, Dl Hope

Chuair

Ontano Farm Products Markcting Commission
| Stone Road West, 57 Floor

Guelph, Omario

MIG4Y2

Dezr Mi. Hope,

A group of deeply concerned pork prodicers and pork industry represéntatives have
signed the mtached letter requesting that the Farm Products Marketing Commussion hold
hesrings reganding the role and the subssquent powers granted to Ontario Pork under the
suthority of the Ontars Fazm Products Marketing Act. Additional people may be
supporting the letier by email or phone messages o your olfice,

You are welcomme to contact the Tollowang sipnatories with any questions and followug
actions reganding this letter,

Bob Hunsberger $19-577-4591
1677 Hopewell Creck Rd, R R. #1
Breslau, Ontario. NOB-1MO

Lues Reesor 905- 3096735
259 Ridge Road E
CGrunsby, Ontanio 1L3MAET

Mark Yungblui 519.291-4070
Synerey Swine Inc.

R.R.#]
Listowel, Ontario. NOW-3G6

Hob McDougall ST9-ETE-6344
Crenoral Manager, Puragon Farmis
131 Brock Stree

Thamestord. Ontariy. NOM-2MU

Youns Truly.
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Junuary 14, 2008

M. David Hope

Chae

Untario Farm Products Marketing Conimission
| Stone Road West, S Floor

Ciuelph, Oniario

NIG 4Y2

Deenr Mr. Hope,

We the undersigned ropresent & broad crogs-section of the Chatano hog and pork industry
We are writing you under the provisions of the Minlstry of Agricultire, Food and Rural
AfTirs Act, Section 17 clanse 4. That section states, “Where o person is affected by any
regulation made by the Commission, that person may request the Commission 1o
reconsider the regulation by serving upon the Commission writlen notice of the request ™

We are writing regarding the Commission regulutions that provide for the marketing
powers and suthoritics of Ontario Pork. We are part of the Ontario pork industry, and
therefore are affected by these Commission regulations

Approxumately ten years have passed since the Commission held hearings injo the
operations and regulations goveming Cntario Pork. At that time the focus of the henrings
regarded contracting between producers and processors and the role and function of
Ontano Pork in the markeling process. We note that in Quebec a review of marketing
activities and Bonrd powers is conducted every five years. A similar review is needed in
Chtnrio al this critical time for our lnduwary

Chir copcerns include the following:

| Farm Produicts Masheting Act, Regulotion 419, Hogs - Marketing is nol
congruent, Scction 10 (Fowers of 1 .ocal Board) states *The Commigsion vests i the
local board the following powers™ Secthon 10, 2 "o detenmine the quality of each cliss,
varicty, grade and size of hogs that shall be marketed by each producer’; Section 10, ¥ o
probibit the marketing of any class, variety, grade or size of hogs™; Section 10, 4 "o
determine from time to tme the price or prces that shall be paid to producers or 1o the
local baard, s the case may be, for bogs or for any grade of hogs and o determine
different prices for different parts of Ontarie.™

Meanwhile, Sechion 11 [Method of Sale) states: " The local board may el hogs by
suclion or by coptrect under ihe powers vesied i it uder Section 107 Sinee producers
ave stgnatories to comtracts, it logically follows that applying the powers of Section 10
will not allow the contracting powers granted in Section L1 1o properly function.

As well, we huve concems reganding verious producer s=itlement and hog delivery
logistica powers grated 1o (he local board n Regulation 419,

2 We have strong concerns shout the strategic durceton and tactics thal Omurnioe
Pock has taken the past several yeors. An undue focus on higation and rule enforcemeni




t5 seriously imterrupting the coordimanon lunctions of the OUntanio hog market and is
foalcring significant harriers Lo processing mvestment and marketing innovation in s
province. For example, there are peports of hammssment by Omntaria Pork enforcement
officers of producess legally moving hogs to LLS. markets. Furibermare, here is no
evidence thar Ontaro Pork is willing to re-consider its involvernent in the hog marketing
process, These actions are ndding 10 the negative impacts that are alfecting ihe ot of

cur indisry

Indeed, Onturio Pork hig become increaningly confrontational and inflexible with
producers uwl processors who are secking W better their economic prosipects by wotking
more closely together through new or innovative marketing cfforis. We believe this
confronsational epproach is impairing Ontario's competitive position snd deterring the
development of the processing sector, 1f Ontanio Pork continues to spply its marketing
authorities as it has, il is doukiful (hat any domicstic or infernational business will
seriously consider Ontano as a place to invest in the processing industry,

We have concerns regarthng (he use of producer funds and the apparent growth of
overhead, potwithstanding the pending cutbacks. Ontario Pork's increasing secrecy and
Inck of ransparency has iended 1o fuel these concems.

We recogmize that Ctano Pork can play un importum and positive role i the Ontario
and Canadian pork Industry, However, both prodiicers and processors are facing

unprecedented, mpid changes. 11 is nol in producers or the public interest for Ontario
Pork to retidn its status quo powers and authorities. Ontario Pork needs to adapt and

change in order 1o justify its existence and constroctively add to the future of the Cmtano
sty

We are requesting that the Farm Products Marketing Commission once agein hold formal
hearings inio the role and function of Ontacio Pok. 11 15 our hope the Commussion will:

& [Provide a complete and thorough teview ol the hog markefing powers granted to
Omano Mork, and

=  Assess the role Ontario Pork should have serving producers and the entire Ontario
pork indusiry in the contempory murketplace.

We recommend that the purpose of these bearings woulil be for the Commission 1o listen
1o all interestied parties and opinions regarding the most appropriate Tutore authorities for
Cnnario Pork and then provide leadership and dircction regarding the role and subsequent
powers gronted to Cintario Pork

Wi look forward to your response.

Signatories

(B
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January |9, 2008

Mr Lrevid Hope

Char

Ohanio Farm Products Markenng Commission
| Sione Road West, 3 Floor

Cuelph, Ontirio

NIG4Y2

Denr Mr. Hope,

We the undersigned represent s broad cross-section of the Ontano hog and pork industry.
We are writmng you undet the provisions of the Ministry of Agriculiure, Food and Rural
Alfairs Act, Section |7 clagse 4 That section states, " Where a person 13 affected by any
regulation made by the Commission, thar person may request the Commission 1o
reconsider the regulation by serving upon the Commission wriiten notice of the request.”™

We ire writing regarding the Commission segulitions that provide for the marketing
powers and authoniies of Ontano Pork We are part of the Ontano pock industry, amd
therefore are affected by these Commission regulabions

Approximately ten years have passed since the Commission held heanngs inio the
operations and regulstions governing Ontario Pork: Al that time the [ocus of the hearmmgs
regarded contracting between producers and processors and the role and function of
Onterio Pork in the marketing process  We note that in Quebec a review of marketing
activities and Board powers is conducted every five years A similar review i3 needed in
Ontano & thas critical tme for oor industry

Chur concems include the following:

I Farm Products Marketing Act, Regulation 419, Hogs - Marketing s not
congmient. Section 10 (Powers of Local Board) states “The Commission sests in the
lacal board the following powers” Section 10, 2 1o determine the quality of each clags,
varety, grade and size of hoes that shall be marketed by each producer”, Section 10, 3 "10
prchibit the marketing of any class, vanety, grade or size of hogs™, Secton 10, 4 “to
determine from time 1o time the price or prices that chall be paid to producers or o the
lacal board, as the case may be, for bogs or foe any grade of hogs and to determine
different prices for differeni parts of Omano ™

Meanwhitle, Sccnon |1 iMethod of Sale) stares “ The local board poay sell hogs by
avchon of by coniract umder the pawers vested it wnder Section 107 Simce producers
are signatories 1o contracts, it logically follows that applyving the powers of Section 10
will'nol alluw the conlracting powers wrted i Section |1 1o properly funciion.

As well, we have concerns regardimg vanous producet settbiment and how delivery
tfogistics powers granted 1o the local board i Regulanon 419

3 We have strome conceris abont the strategge duectiom and vscncs thay Ut

=

Pork has tmbken the past several years Anoomlue tocas om litgatiom and mbe enforgemeni
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i sevlously internipting the coordination funclions oF the Untario bog maket and is
fostening sinificant barvei s 10 processing investment and marketng ionovation i dus
provinee. For example, there are repors of harassment by Ontano Pork enforcement
olficers of producers legally moving hogs o U S markets. Futhermore, there 1s no
evidence that Ontanio Pork is willing o re-consider its imvolvement In the hog markeling
process.  These actions are adding 1o the pegative impacts that are affecting the future of
our indusiry

Indeed, Ontano Pork has become inereasingly confrontational and inflexible with
producers and processors who are seeking 10 better their economic prospects by working
more closely together through new or innovative marketing efforts  We believe this
confrontanonal approach is impainng Omano’s competitive position and deterring the
development of the processing sector I Omtario Pork continues to apply its marketing
suthorities as it has, it 5 doubtful that any domestic or intemational business will
seriously consider Ontario as a place to invest in the processing industry

3 We have concerns regarding the use of producer funds and the apparent growth of
overhead, notwithaanding the pending cutbacks. Ontario Pork's increasing secrecy and
lack of transparency has tended to fuel these concems

We recogrize that Ontario Pork can play su important and postive role in the Ontano
snd Canadian pork industry  However, hoth producers and processors are facing
wnprecedented, rapad changes Iz not in producers or the public mrerest for Ontano
Pork to retain its status quo powers and authorities. Ontano Pork needs 10 adapt and
chanige in order 1o justify its existence and construclively add (o the future of the Ontario

industry

We wre requesting that the Farm Products Marketing Commission once agam hold formal
heanings into the role and Rmction of Owtario Pork. 1 15 our hope the Commission will

e Provide a complete and thorough review of the hog marketing powers granted to
Ontarior Poek, nisd

o Assess the role Ontanio Pork shoubkd have servengy producers and the entire Ontira
pork industry in the contemporary. marketplace

We recommend that 1he purpose of these heannis would be for the Commmssaon 1o listen
to all interesied parties and opinions reganding the mosi appropoate future anthonties for
Crtario Pork and then provide leadership and direction regarding the role and sulrsequent

powers gromted to Oumtano Pork
We look foiwad 1o your response

Signatores

12
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==JACSTON

WESTON ABATTOIR LTD.
ESTABLISHED N 1910

Exparience the beaefits of buying the finest "ONTARIO PORK"™

Fehruary 12, 2008

M. David Hope

Chai

Ontario Fum Products Marketing Comumiszion
| Stone Road West, 5™ Flaor

Guelph ON NIG 4Y2

Dear Mr. Hope,
As 3 small provincial packer who is subject to all the rules impiemented by the larger

players in the Ontano hog industry we are asking for your commussion &0 conseder the
reguest o review the operation of Oatano Pode. We feel that Ontanio Pork’s powers
thould be discussed and reviewed because of the changing times in our industry. We
would aléo request that a policy be implemented for an automalic review every § years.
Such u review we believe wanild be benieficial 1o all parties

Please do not hesitate 1o call me of you have any questions.
Sigred,

Lo Pkt

Leo Rochelesy
Mirager
Westan Abattou
Ir

5409 NORTH TALBOT ROAD, MAIDSTONE ON NOR LKO
PHONE 519-737-1209 * TOLL FREE 1-877-817-3285 * FAX 519-737-1200

FEE-10-c008 891 16A1 FRIS19TI71C00 1 PRSE: 001 Rt
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From: Hope, Dave (OMAFFA)

Seni: February 20, 2008 1:48 PM

To: Fitrgesald, Jokn 1mw=m Machian, Arvs (OMAFRA)
Subject: Fw: Dntaro Pork

Tt

i - -

Sent trom my ilsckberry Wimless Randheld

reessQrigifal Bamage . ==

From: Eric Schwindt seschwindefibelinet.cas
To: Hope, Dave (OHAFRA)

Sent: HWed Feb 20 I0:30:38 2008

Subdjact: Dntario Park

Lettor.paf (79 KE)
Dear M ) T
1 am weiting to you in suppord of the ecant letter you recelved requast ing Commiseion
hbarings inta the rolaand Eunction of Onoario Pork. & copy of which is attachsd.

Inmy dally sctivibies [ hear frustrabion with Ontarls Pork From both prodices ated
grﬂ:umr While 1 wnderscand rhar in normal businszs retacionahipe ro will b=

riction Eriom tin- to time, I do oot see the constructive discussion occurring. Instead,
an afversarial - :mr.uﬂ Bas developsl, with lean orf faith by all parties

I wodldd Iika to guickly comment that | beliove opne of 'the root causes oFf the probles [s
the way that {ntario Pork wlects Lts councllors and direcstors, 1 belleve that s system
needs to be deweloped that provides representation to diffecent segoants of the Induscry.
be it mow fasmn, coptract growers, f{inishers etc, ineiemad of the current region of county
bassd systes. Other juriadietions. sueh as Manltoba have coms pp With croative wnys to
make the board more reflective of fhe fndustry an 4 whole,

The hog industry in Ontario, and Capada for that sarter, capnot alford the lost
opportunities that the fractured relationships camme. The indistry needs 1o e able o
move forward, and quickly respond to the chamging industry. [ am not sute chat the extrs
layar- Ontarlo Fork- ls hulp!u.'l in the adiustment period,

1 sn aware that Ontsrip Pork I8 undergoing & sutrategic planming process, buk do pot fesl
that it is taking the «ishes of o learge part of che industry into acoount. and furthermore
A€ not be cospleted in time to be relevant.

in wusmary. 1 would uege the Comisgion to combict a thorough review of Ontaric Pogk's
role and jee palicical structiurw to s=nusure thar the newidn of the indudtry can be mec.

Fhank you for your coasideratjon of thim mhtrer,

Sinceraly, o

Eric Schwindr



mailto:eschwindt@bellnet.ca

Fitzgerald, John (OMAFRA)

From: John Oien [jonnd 1622 @ sympalico cal

Senl:  Febeuary 21, 2008 10:55 PM

Ta: Fitzgerald, Juhn (OMAFRAY, Hape. Dave (OMAFRA]
Subject: Onlaro Pork

Hiatls

My rame i John Oflen and | reside in Sirafford Ontana | have bean involvied in iha Ontario Pork industry lor 28 years,
| am mvolved in a 2500 sow farrow 10 tinsh 3 site groduction system producing 58,000 hogs per year

| have baen involved in many industry activities including Pas! President of Dntario Pork Congress {2000).

| anjoy (he business very much even with ils chalengaes

There has been many Umes where here has been discussion on the role of Ontardo Pork during the 1ast 15 years. | had the
opportunity o be on the Ontano Fork Task Force for Marketing in 1868798,

Al that e thore were recommendations that Ontacd Pork look al having o ménd of oplions including allowing individuals 1o
imarkel thalr plgs on Bkl owan wWith no Onkailo Pork invohement.

Recommeandations thal Cniano Pork use & mulliplo desk solling appronch 1o niow Mose producens wiha Ioeght and coulg
ost more monay for (heir hoga than whiat Ontario Pork could offer.

Two or three years later Ontana Fork did another project with a aroup cilled the Sirecon repat and they gave the samo
recommendations.

Several yeas ago here wenr altemipts 1o bring Ihis around again by some grougpe and indbviduals and no response.

Thia year thera will ba groups and individuats asking again the same quastion about OPPMES role in sefling hogs

Farm Products nesds 10 conaider this |dea of rmultiph dosk gailkng of bhoga.

Producers have desires 10 deal with processors indnatuniy Yor 16t of goed reasons

Progessors hove desings 10 deal with producers lor lots of good reasons

Ontaria Pork should be mandated 10 open up the selling process 1o encourage creative mirketng of bogs

OFPMEB still fedds 1o ool for the motharbood neads of ths modustry and tantinus o sall hogs, but with competition
Irgm othiar saller of hogs

it CPPMB is good at what they 0o Ihey should be atie 1o ofler e highest pnoe @ a compatilive manet

s Processing of pork in Ontarks has some hindersnce with 1he s81 up lor OPPMB having the solg tole of marksting pork,
Processors have voiced thers concems

Plaase consiclar tha roquigl o this issue 10 be approached at Farms Products Commission lor review and debale. This is
rmportant

Cintaric Pork know abou these ssue but nothing gats done aboul i,

Some issues are slill aboul lage producer versus small producens. Open desk sallmy can siill represent the nesds of

BVETYOne,
My roguast i that all ihe optons gel axplomd

Thank Yoau
John Otten 519-275-3786 H  518-271-2111 Ex1 204

MORNO226
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mailto:jjohn01622@sympatico.ca

April 16, 2008

Cntano Fam Prodoects
Markening Commission

Dear Marketing Commission,

| am putting forth, oor own individual situstion, as we stand folly behind the ketter written
to David Hope dated Janiary 19,2008, with regards 1o the many concerns of the Pork
Broard.

We bought the farm i August of 1997, While we expanded we were on contract on
strong advice from the hank. In 2005 we started buying our own hogs. Thus, we have
suffered huge, due to the high dollar of 2007, low market and ongoing high feed cost

Diuring these unprecedented times, the Pork Boand has increased their Pork does (from
$1.55-51.75per Pig) that us Gnishing farmers have to pay. As (o date the sow and nursery
guy do not have 1o pay docs. They justify this, to pay the staff and they keep raising the
salarics. That is an averape of 373,000.00 approx. per employee . E8cents per pig goes to
salaries and benefits if they nmuketed Smillion bogs from 2900 producers as per the
Corporate Profile 2007, Legal cost alone, they have 2 full time lawyess and they ooat m
$200,000.00 a plece, thal works oul 10 .08 conis of every pig goes to the lswyer. Our own
individual situation we pay $38 000 on pork board fees alone,

lnﬂnCmpumFmﬁl:lﬂﬂ?umdﬂm Values™ it states, “Ontario Pork supports an
ongoing commitmen? 1o

-cooperation, working mpma:rlhlpnﬂhpmdlmnmd!tuhﬂnﬂdnlmlhmlh:
industry™ as demonstraiod below this 13 s0 NOT TRUE

| know of MANY produccrs thal market their own hogs including ourselves, Now what
portion of the $1.75 per pig goes to marketing? Not anyone 38 able 1o tell youl [do
know of producers that have not paid the fees in order to make » statement. The Pork
Bonrd has hired, with the producers fees 50 called “Prak Police™ to go after them. We
live in 2008, so tcll me why they cannot sit at the table and discuss various ways of
murketing hogs? If a producer can market a hog betier than the board then the board can

LEARN.
Dual marketing went through in Manitoba it is LONG overdue that we oo MUST put it

in place.

As well stated in the Comporate Profile 2007 under “Our Values™

*-accountability for all cur actions™
There is ABSOLUTELY NO ACCOUNTABILITY for thetr actions!

Curtiss Littfjobn, chair Oatario Pork Producers Marketing Board, has lobbied the
Provinsial governnrent for money, thus the program Cntario Cattle Hog and Horticultir
Payment. No application necessary, based on numbers from years 2000 and 2004, The




yoars Johi and [ were on contract, We received 3267.00 when acoonding to calculation
ovar paymetil should have been $137310.000 Al new famers who started in 2003 on
and a new fimmer that missed filing COP numbers were greatly affected, ns well 50% of
vour sales had 1o come from hogs. Curtiss Littlejohn, afler meeting with Leona
Dombrowsky, Mimister of Agriculiure and Rural Affuirs has written a follow up letter
dated Apeil 4/2008 that they “cannot provide more monies™ thus we will NOT be helped.
MO ACCOUNTABILITY for numbers as o how many people were affected and exactly
hew many RETTRED FARMERS received money. Example, Carl Moare seocivied o
check for in the thousands and he had stopped pigs back in 20041

Mow we pay $38,000.00 per year to this Marketing Board, which demonstrates
inconsistencics, NO ACCOUNTABILITY, and obviously not willing to work with the
producers. In fact without the producers there would be NO BOARD!

This is "JUST WRONG™!!!

We are sceking a review of overall marketing and industry related issues concerning the
role of the Pork Board. Last review was in 1996, Another review is long overdue, (o
ensure that the fimctions of Omtario Pork are aligned with the total Industry of wday the

yoor 2008.
W
John Tina
Jessica Nicole Ben and Joshua Vehof
REF] fire #4005 £27
Bright Ont.

NOJ | B0
519 4544369

Yours traly,
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